as measured by a score of 43 or higher
on the UCLA Loneliness Scale

“Y{‘-CIgna‘ U.S. Loneliness Index Report, Cigna, 2018.
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Sleep

41.7
Too Little Just Right Too Much

People who say they sleepjust the
right amount have lower loneliness scores.

CIGNA U.S. LONELINESS INDEX

U.S. Loneliness Index Report, Cigna, 2018.
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The Workplace

41.9
Too Little Just Right Too Much

People who say they work just the right
amount have lower loneliness scores.

CIGNA U.S. LONELINESS INDEX

U.S. Loneliness Index Report, Cigna, 2018.
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Spending Time with Family

41.3
Too Little Just Right Too Much

People who say they spendjust the right amount
of time with family have lower loneliness scores.

CIGNA U.S. LONELINESS INDEX

U.S. Loneliness Index Report, Cigna, 2018.
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Physical Activity

41.7
Too Little Just Right Too Much

People who say they exercise just the
right amount have the lowest loneliness scores.

CIGNA U.S. LONELINESS INDEX

U.S. Loneliness Index Report, Cigna, 2018.
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No correlation found between social media
use alone and feelings of loneliness.

43.5 44.7 44.0 44.4 42.7 41.7

B
>

A

More Social Media Less Social Media

Cigna Loneliness Index

U.S. Loneliness Index Report, Cigna, 2018.
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CIGNA U.S. Gen Z is the loneliest generation
and claims to be in worse health

LONELINESS )
than older generations

INDEX

U.S. Loneliness Index Report, Cigna, 2018.

Millennials

Boomers
Greatest

18 - 22 23 - 37 38 - 51 52-71 72+ W .
YEARS YEARS YEARS YEARS YEARS A= C igna



Being employed and having good
relationships with coworkers
improves feelings of loneliness.

INDEX

Employed

Unemployed

__‘f(__CIgnCl. U.S. Loneliness Index Report, Cigna, 2018.



LONELINESS

INDEX




LONELINESS

INDEX

There was no major
difference between men
and women and no major
differences between races
when it came to average
loneliness scores.

U.S. Loneliness Index Report, Cigna, 2018.



+20 point
difference 5 9 - 6
No Meaningful

In-person
Activity




Interests and |deas are not shared by those around you
People are around you but not with you

Feel Shy

No One really knows you well

Left Out

Alone

Lack Companionship

Relationships are not meaningful

Isolated from others

No longer close to anyone

There is no one you can turn to

mAlways

® Sometimes Rarely Never

% Always or Sometimes
feel this way



Feelings of Loneliness Most
Prevalent Among Generation Z.

Interests and Ideas are
not shared by those around you

People are around you but not with you
Feel Shy

No One really knows you well

Left Out

Alone

Lack Companionship

Relationships are not meaningful
Isolated from others

No longer close to anyone

There is no one you can turn to

.
Nely

3¢ Cigna.

Gen Z ® Millennials ®Gen X ®Boomers Greatest
18-22 23-37 38-51 52-71 72+
YEARS YEARS YEARS YEARS YEARS

U.S. Loneliness Index Report, Cigna, 2018.
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About the Study
These are the findings from an Ipsos poll conducted February 21 — March 6, 2018 on behalf of Cigna. For the survey, a sample of 20,096 adults
ages 18 and over from the continental U.S., Alaska and Hawaii was interviewed online, in English. The precision of Ipsos online polls is measured
using a credibility interval. In this case, the poll has a credibility interval of +0.8 percentage points for all respondents surveyed.

The study’s questionnaire is based on the UCLA Loneliness Scale, a 20-item questionnaire developed to assess subjective feelings of loneliness
or social isolation. An index was created based on these 20 statements, which include a balanced mix of positive (e.g., How often do you feel
outgoing and friendly?) and negative (e.g., How often do you feel alone?) statements, and respondents were assigned a loneliness score based on
their responses to these questions. Higher scores indicate increased loneliness. Individual respondent scores were combined to obtain a total
average loneliness score both nationally and across different cities throughout the U.S.

All Cigna products and services are provided exclusively by or through operating subsidiaries of Cigna Corporation, including Cigna Health and
Life Insurance Company, Cigna Behavioral Health, Inc., Cigna Health Management, Inc., and HMO or service company subsidiaries of Cigna
Health Corporation. The Cigna name, logo, and other Cigna marks are owned by Cigna Intellectual Property, Inc. All pictures are used for
illustrative purposes only.




